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doctors to screen patients’
DNA and discover what
diseases they are prone to
and which remedies might
work best. This shift to
drugs tailored to a specific
genetic profile will radically
transform medical care,
help prevent widespread
side effects, and vastly
reduce the risks of

another Vioxx
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20 Japan: Canon in Fighting Form

Ten years of cost cutting and lavish
R&D are helping the printer and copier
maker keep ahead of the competition

24 Japan: An Asbestos Disaster

Failure to ban the carcinogen early will
have deadly results for years to come.
Who will compensate the victims?

26 Germany: Breakthrough at Siemens
How one scientist ignored doubts to
build a new fuel-injection system

27 Spain: Sun, Sand, and Call Centers
Outsourcers are flocking to Barcelona,
whose climate helps make it a magnet
for young workers

30 Egypt: The Minister of Modernization
When it comes to getting the state out of
the economy, Mohamed Rachid is all
business

33 International Outiook
So far, China is ahead of India in the
quest for oil, but don’t count Delhi out

The United States

34 Google’s Grand Ambitions
As tech companies contemplate its next
move. Google is ponderineg a wide range
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36 Merck: The Pain is just Beginning
The pharma gfant faces more Vioxx

- lawsuits that could cost it $50 billion
in damages. And it’s about to lose the
patent on its bestselling drug

38 Notebooks Without Margins

As competition heats up, these PCs are
following the desktop script: Profits
are shrinking down to nothing

39Too-High Fashion

In an overheated apparel market,
investors may get less than they
bargained for

40 WiFi With its Own Zip Code
Towns are launching their own
broadband wireless, and network
builders smell opportunity

42 In Business this Week

Finance

52 Chuck Prince's Citi Planning

The CEO has emerged from Weill’s
shadow with a new strategy for the
bank. Those who don’t like it can quit

54 Teaming Up in India

New Delhi is counting on public-private
partnerships to get essential projects up
and running

Special Report

56 The Best Global Brands

Marketers face an enormous challenge
these days reaching finicky, ad-zapping
consumers. In this fifth annual ranking
of the 100 most valuable brands,
Businessweek and Interactive Corp. show
which ones are succeeding

Information
Technology
68 Rocketbook’s Powerfut Lift-Off

The mock news program is a model for
other video blogs and could well
revolutionize the way TV is viewed

70 Blog While You Go Belly Up
The CEO of iFulfill.com got his wish—a
blog with buzz. Too bad iFulfill failed

72 Gunning for the Big Leagues
Data-storage giant EMC is going up
against the likes of IBM and HP

74 How to Stare Down Microsoft
Intuit gets ready for a major battle

Industries
76 Not So Scared of Nukes

Between soaring oil prices and the
effects of global warming, nuclear
energy may rise again in the U.S.

Entertainment

78 In Tinseltown, AMD Goes for Gold
It’s taking aim at Intel’s supremacy in
chips as studios gear up for online
movies

The Corporation

80 The Debate over Doing Good,
Corporate social responsibility gets more
strategic. Is that a good thing?

Management
85 B-Schools with a Niche

To woo reluctant applicants, midsize
universities are customizing their MBA
programs for specific fields and tasks

Voices of Innovation

10 Horst Starmer: High on Nanotech
The Nobel laureate in physics is
switching to chemistry and looking to
build teensy-weensy transistors

Columnists

12 Edwards: Technology & You
The poltergeist in my $5,000, 50-inch
LG plasma TV
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COMBAT-READY
Canon is looking lean
and mean, but it may
not be easy to ring up
the fat profits of the
past few years

14 Fine: Media Centric
Coming soon to your living room: An
ugly battle for the TV clicker

15 The Barker Portfolio

IRobot makes Roomba, Scooba, and
other appealing gadgets. But if you're
thinking about investing in its IPO, get
set for some risks

17 Business Outlook

U.S.: Higher oil prices are here to stay.
How badly will they roil the economy?
Germany: Growth expected, but by no
means guaranteed

Ideas

90 Books

Mann: 1491: New Revelations of the
Americas Before Columbus

LeRoy: The Great American Jobs Scam:
Corporate Tax Dodging and the Myth of
Job Creation

91 Economic Viewpoint

Garten: American B-schools need to do
a lot more to prepare students for ethical
challenges
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Features

8 Readers Report

9 Corrections & Clarifications

67 Developments to Watch
Spinning and weaving new uses for

nanotubes; depression can start with
heart disease; this battery runs on urine

89 Figures of the Week

The McGraw-Hill
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