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30 Risk Returns—

With a Vengeance

For years big players ignored clear dan-
gers and reaped rich rewards. Now they
are paving the price for that recklessness,
and so is evervone else, BY SHAWH TULLY

39 Buffett, Mack, Paulson ...
Some of the sharpest minds in the fi-
nancial world share their reactions 1o
the reecent meltdown and their insights
on what lics ahead.

49 Subprime on the Rhine
Asset-backed securities were a great
business for Germuny's IKB bank. Until
everyihing blew up. BY PETER GUMBEL

55 Housing Markdown
The subprime mortgage collapsce is
threatening both the low-end and the
high-end housing market. BY JON BIRGER
Plus: Handling your 401(k),

60 Mortgage Mayhem

Home-loan defaull rates across the ULS,
have nearly tripled since 2006, especially
for subprime loans. And with 3850 bil-
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lion in adjustable-rate loans scheduled 1o
reset by 2008, defaults arc likely to rise
even higher, A FORTUNE graphic makes
a complex situation clearer,

62 A Brief History of Fear

A formula for panic: shifting values, du-
bious financial innovations, and the lack
of a towering leader. Docs that sound
familiar? BY JERRY LISEEM

66 The China 100

Banks with hot IPOs, plus surging de-
mand for energy, propelled a dozen new
arrivals onto our annual list of China's
largest companies. BY RUPALI ARORA

70 There's Another Side to
Carbon Trading

Planting trees in Uganda to offset green-
housc-gas cmissions in Europe scemed
like a good idea—until farmers were
evicled from their land te make room
for a forest, BY STEPHAN FARIS
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11 The Bear Truth

Entreprencurial but plodding: That was
the reputation of Bear Stearns. But then
it strayed into high-risk hedge funds.
BY COREY HAJIM AND ADAM LASHINSKY

13 The Online Numbers Game
Measuring web-page views is far from an
exdact science, and that’s a big problem
for online advertisers, BY JESSI HEMPEL

14 Samsung Moves Up the Ranks
Low-Key Samsung is now the No. 2 seller
of cellphones. BY STEFHANIE M, MEHTA

16 Indian Call Center in Ohio?
The conglomerate Tata Group, based in
Mumbuai, has opened call centers in the
U.S. to provide a more comfortable 1-800
expericnce there. BY JIA LYNN YANG
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18 Joy Ride
The Audi S5 takes on BMW's
half the pl’lCt_. BY SUE ZESIGER CALLAWAY
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22 Picture This

The human and cnvironmental costs of
Brazil's burgeoning sugarcanc-cthanol
industry are high. BY ELIZA BARCLAY
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24 Value Driven

By global standards, American workers
are lazy and getting lazier, and they'll
have ta work harder if the 1.8, is going
to compete globally. BY GEOFF COLVIN

26 Technology

Surprise! Apple’s hottest line of all is
turning out to be its Macintosh personal
computers, with sales in the ULS. grow-
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ng at triple the rate of the industry
since last fall. BY BRENT SCHLENDER

29 Book Review

An absorbing account of the dawn of
India's independence and the roles
that were played by five memorable
individuals. BY DANIEL OKRENT
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QUR LAND!

To plant these cornfields,
Ugandan farmers cut
down trees that were
part of a carbon-frading
preject, They say the
land has been theirs

far generations; the
government claims it is
part of a national park.
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